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Which brand is mostly
talked about?

When is a peak season?
Is there any emergency
issue?

Where is the category
and brands conversation
taking places?

Where and who are
having online
conversations about?
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What sentiment/attitude
do consumers have
toward the brand?

How positively or
negatively consumers
think about the brand
after the campaign
executed?

M
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How consumers talk
about the category in
general?

What is issue with
current brand image?
What is main concept,
keywords of competitors?
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(Buzz: 309; PSR*: 86.9%)
Strength: Anti-aging, Present for mom

—known as its anti-aging effect with firming
and moisturizing, it was considered a good
present for mom.

Weakness: Image of cosmetics for rather
elderlies
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(Buzz: 304; PSR*: 91.5%)
Strength: Light and fresh texture, Moist

—It had strength in brightening effect and
moisturizing. Also, light and fresh texture
that absorbed fast was another strength that
consumers mentioned.
Weakness: Not good for people who are
sensitive to fermented ingredient (like SK2
Pitera)

7|4 7t EE 512 Bl
(Buzz: 832; PSR*: 91.5%)
Strength: Good for sensitive skin, soothing

—It had a strong effect for soothing in
various skin conditions like break-outs,
irritation due to a bad environment such as

fine dust.
Weakness: Expensive
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